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Tomo Hiro

Industrial Elegance
As a child, Tomo hiro dreamed of being a car designer but when  

the academic side of things   proved unappealing he took his love  
of industrial design elsewhere. To beauty school, naturally.
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TRADITION

The Dynasty Shiseido
Founded over a century ago, Shiseido was a pioneering beauty  

concept that has held its title to this day

  OKYO, 1872: One Mr Arinobu Fukuhara makes an 
audacious move against Japanese medicinal traditions. 

In a year that is to be pivotal to Japanese modernisation, 
this radical former naval pharmacist establishes the country’s 

first western-style pharmacy. And he did so, not because he was 
anti-traditional to the ways of healing, but simply because he felt the 

Japanese people deserved the option of progressive medicine, and so 
Apothecary Shiseido was established.

 The frighteningly high number of women being contaminated with lead 
poisoning through face whitening became Fukuhara’s next mission in phar-
maceutical advancement. By 1906, his research resulted in the first safe, flesh 
coloured cosmetic powder in Japan, soon after available in seven shades. Fol-
lowing this, as early as 1925, Fukuhara moved into tooth whitening pastes, to 
say he was a boundary-breaking, trend-setting, way-before-his-timer would 
be somewhat of an understatement. The man was a marvel, responsible for 
the introduction of safe yet highly advanced beauty products to the industry, 
a legacy that still resounds with Shiseido. 

 In 1927, Fukuhara’s son Shinzo, a medical graduate, took control of the 
company and kept his father’s pioneering ethos integral to it, laying the foun-
dations for Shiseido as it works today. Shinzo continued pushing the bound-
aries and seeking innovative ways of marketing the brand. So in 1937 he 
founded ‘The Camellia Club’, a benefit for loyal Shiseido customers that was 
accompanied by a monthly fashion magazine, ‘Hanatsubaki’ (Camellia). This 
periodical was a trajectory for the avant-garde way of thinking at the heart 

of Shiseido, and comprised features about international fashion, travel and 
the arts, as well as essays and commentary by leading literary figures. It was a 
revolutionary device for brand building, and so successful that this service is 
still enjoyed by nine million devotees today – testament to the integrity par 
excellence of Shiseido. The 1950’s saw the company take its progressive at-
titude global and by 1980, was able to name legendary French perfumer and 
cosmetics mogul Serge Lutens as its International Image Creator. Having 
built up a reputation working for Vogue, Lutens took Shiseido’s philosophy 
and ran with it, cementing the brand’s forward-thinking reputation. 

 Being consistently ahead in the beauty game hasn’t lost its novelty for 
Shiseido. Still family-run by direct descendents of Arinobu Fukuhara, the 
brand pioneers on, with myriad products and lines to its name. As a leader 
in the fight against lead poisoning way back when, it seems fitting that the 
‘naughties’ have seen Shiseido answer the call from Asia and the Middle East 
for safe skin brightening products. Introducing the White Lucency range, 
a line of skincare that promises a new lease of clear and bright life for your 
skin. State-of-the-art skincare technology works its magic three-fold in this 
formula: Brightening the complexion, targeting age spots and re-textur-
ising the skin’s surface. A couple of the best from this range are the 
Protective Day Cream SPF 15 with exceptional brightening ben-
efits and protection from UV. And the Concentrated Brighten-
ing Serum Anti-Dark Spots, an intensive special-care treat-
ment to even out skin discolouration. It would seem that 
for Shiseido, the future’s bright.  Fleur Fruzza

  ALWAYS LIKED making things and appreciated 
industrial design, especially surprising and shocking 

pieces.  When I went to beauty school and started learning 
about hair I wasn’t sure about it at the beginning but as it was 

a way of still creating things, I became really interested.”
 Having trained at the luxurious Ginza salon in Tokyo, Tomo Hiro 

sought to broaden his horizons and moved to New York where his 
career as a salon stylist took off.  His diverse and high profile client roster 

at the Pierre Michel salon gradually introduced him to the fashion industry 
where he is now firmly established.  

 Tomo Hiro however was not satisfied.  His quest to constantly evolve and 
learn, and his commitment to his development both as a professional and as a 
human being subsequently lead him to Paris. “I wanted to learn European styles 
so I travelled around Europe and I got a really good feeling from being in Paris. 
The people, the style, made me want to be here. There were so many interesting 
things going on it felt like the fashion centre…where creation was born.  People 
from all over present really interesting work here so I wanted to be where it was 
all happening.  Being a hair stylist in Japan meant technical ability was para-
mount, and in New York it is also a top priority but the French style means that 

feeling is the most important thing and that’s something I hadn’t had before.” 
 His work reflects his love of combining strong design with surprising inspira-

tion. “I always try to look at things in two different ways; technically and emotion-
ally, engaging the conscious and subconscious. The inspiration comes first but 
before you actually work with hair you are conscious of your technique, construc-
tion etc, but when I start working on it I don’t think of things anymore, I feel it 
and work from my intuition.  I have two brains one for construction and one for 
design and think about hair as a whole, the colouring, structure, and texture.”

 The middle ground between extremes is where Tomo Hiro finds his crea-
tive spark. With a love of modern art, he also respects the classics and finds 
the space between the two intriguing.  “I think we’re influenced by everything 
and I like to mix influences from the art world with bold, extreme pieces  
of industrial design.”

 The often found clichéd theme of ‘classic with a modern twist’ 
is turned on its head with Tomo Hiro’s self-confessed style of “modern 
elegance with a classic twist.”  His creations are as charming,  
interesting and thoughtful as the man himself and with such 
devastating talent the biggest surprise is seeing where 
his inspirations lead him next.  KAVITA KAUL


